Abstract-Vision
I. INTRODUCTION
The vision and mission are a standard and important element of the strategy of public and non-public organizations.
The most well-established public organizations to develop the organization's mission statement and vision statement, which serves as a basic guide in the formation of desired organizational objectives with a target achievement of short-term, medium and long term. Achieving the vision and mission of economic education courses required statement of values as the main priorities in moving purposes. Value defines the basic philosophy, principles and ideals of the organization. Value plays regulate the behavior of duties and responsibilities of faculty members or lecturer for working to achieve its vision and mission. The purpose is to personalize the mission statement of values for the achievement of the strategy study programs organasasi short-term performance by realizing economies accredited study program in 2015 obtained accreditation B value of BAN-PT with a target value of hope in 2017 obtained accreditation A.
The outline of the research issues: (1) whether there is any direct influence statements of vision, mission, and values towards the performance of the Organization in the Economic Education FKIP Tanjungpura University (2) whether there was influence of simultaneous and partial statement of vision, mission, and values towards organizational performance (3) what factors determine the improvement of organizational performance in Economic Education (4) how to model the performance of the Organization in the economic education courses.
II. LITERATURE REVIEW Vision is generally seen as a picture of the future. It is a picture of excellence, something that the person, team or organization wants to create in its best possible future. [1] Vision guides and perpetuates corporate existence. Vision is viewed as a mental picture of a compelling future situation. It originates from creative imagination, the act or power of perceiving imaginative mental images, sort of foresightedness. [2] Vision presents an organization's desired future state projection and the mission explains the purpose and the reason of the organization's present existence. Vision and mission are connected and intertwined. [3] Bubble et al (Čuić Tanković A, 2013) Visionary future primarily describes the state of the organization 10 and 30 years from now. It requires predictions that overcome current conditions and resources. It has to be challenging as well as stimulating for the organization itself because all future activity is based on it. [4] Characters vision on University of Hawai'i as follows: [5]  Be inspirational. The vision statement is supposed to challenge, enthuse and inspire. Use powerful words and vivid phrases to articulate the kind of institution you are trying to become. This is your chance to lift your institution's gaze above the grind of day-to-day gripes and problems and to focus attention on 'the bigger picture' and the potential rewards that await.  Be ambitious. If you set your sights on being 'within the top 10' the chances are that the best you will come is 10th. If your real aim is to hit the top 5, why not say so and go for broke? What argots you set and how high you aim will, in themselves, also say something about you as an organization. Ambitious, perhaps even audacious targets will help create the impression of an organization that is going places, that aims high and demands high standards from its staff and students in a way that comfortable, 'middleof-the-road' benchmarks will not  Be realistic. This may sound odd following on immediately from a call to 'Be ambitious', perhaps even contradictory, but it is an important part of the balancing act that is required. For just as the purpose of the vision is to inspire and enthuse, it is equally important that this ambition is tempered by an underlying sense of realism. People need to believe that what is envisaged is actually achievable; otherwise there is no reason for them to believe or buy in to it. It is perfectly possible to be both ambitious and realistic and it is through successfully marrying these two forces that the best vision statements will be formed. Stating that you will become 'ranked in the top 3 in the student satisfaction league table within 5 years' may be both ambitious and realistic if you currently sit at number 7, but sound far less convincing if you currently reside at number 57  Be creative. Albert Einstein once said that 'imagination is more important than knowledge.'1 Of course, there is nothing wrong with saying that you will 'deliver world-class learning and teaching standards but it is probably a safe bet that at least a dozen other institutions will be saying the same thing. Just as a commercial company may need to think creatively in order to identify gaps in the market, so too you may need to think imaginatively about what your vision is and how you describe it to help stand out from the crowd  Be descriptive. Unlike with your mission statement, there is no pressure to pare your vision down to the bone. Of course you want to be concise (indeed many of the best examples of memorable visions to tend to be so), but there is no need to enforce an arbitrary limit on its length. Take as much space as you need to get your vision across  Be clear. As with your mission statement it pays to avoid jargon, keep sentences short and to the point and use precise, uncluttered language. Otherwise you risk diluting or losing your message amongst the background 'noise'  Be consistent. Though bearing in mind their different purposes, there should still be an element of continuity between your mission and vision statements, or at least some careful thought and discussion given as to why this is not the case. At the same time, the vision need not be constrained by the current remit of the mission. Perhaps the institution is keen to explore new areas in the future: to become the region's conference venue of choice, for example, in which case this would need to be reflected in the mission statement in due course Mission describes the organization's identity, product, market and the particular methodology or technology of emphasis. The mission statement incorporates specifics about the organization that make it unique and describes "the organization's achievement hopes, such as the size of the organization, the scope of endeavor and the number and diversity of the organization's businesses, markets and customers" in Čuić Tanković.
Mission usually reflects the values and priorities of strategic decisions and outlines the vision and future organization's direction. The mission statement goal is ensuring the planned behavior by following the mission guidelines as well as explaining the purpose of existence and the business as a whole to intern and extern stakeholders. According to mission statement should be market oriented, real, clear, enforceable, motivating, specific, flexible enough and environment adaptable. From the customer's point of view, the mission statement ensures the frame of his expectations. For the employee, it is the impulse to understand that the decisions the management makes are good.
The results of the study at the college as a character on a mission of the University of Hawai'i as follows:
 Make it as succinct as possible. A mission statement should be as short and snappy as possiblepreferably brief enough to be printed on the back of a business card. The detail which underpins it should be mapped out elsewhere.  Make it memorable. Obviously partially linked to the above, but try to make it something that people will be able to remember the key elements of, even if not the exact wording  Make it unique to you. It's easy to fall into the 'motherhood and apple pie' trap with generic statements that could equally apply to any institution. Focus on what it is that you strive to do differently: how you achieve excellence, why you value your staff or what it is about the quality of the student experience that sets you apart from the rest.  Make it realistic. Remember, your mission statement is supposed to be a summary of why you exist and what you do. It is a description of the present, not a vision for the future. If it bears little or no resemblance to the organization that your staff know it will achieve little  Make sure it's current. Though it is not something which should be changed regularly, neither should it be set in stone. Your institution's priorities and focus may change significantly over time -perhaps in response to a change of direction set by a new, or major changes in state/federal policy. On such occasions the question should at least be asked: 'does our current mission statement still stand?' Mission and vision statements have been overwhelmingly accepted as an indispensable part of the strategic management process for organizations of all types; be it public sector, not-for-profit, private, for profit, a multinational or a small and medium scale enterprise. It is widely believed that mission and vision statements impact on strategy and most aspects of organizational performance. [7] The length and content of mission and vision statements may vary; some broad others narrow. Fundamentally vision statements include and capture a myriad of stakeholder values and expectations; more importantly how the organization creates value for its stakeholders. [8] A typical mission statement identifies key stakeholders and states the organization's commitment to meet these stakeholders" needs. He went on to suggest the concept of "measurable" as key to the practical application of the mission: These "measurable" are hybrid of goals and objectives. [9] To succeed in the realization of the vision and mission statements, the required statement of values, as expressed by William and Paul (2001) , a values statement clarifies how the organization will conduct its activities to achieve the organization's mission and vision. It is a statement about how the organization will Value patients, staff, suppliers and the community. Values statements, reflecting Common morality, frequently emphasize respect, integrity, trust, caring and excellence. [10] Statement of value as guidelines the attitude of ethics, responsibility, and a commitment to carry out the vision and mission of the organization. The description of the vision statement and the mission should be able to provide confidence in the form of a statement of value to members so that all members are aware that the vision and mission strategic objectives is the weapon of the future organization.
Organizational performance is a reflection of the transformation of inputs into outputs in order to achieve certain results. The performance of the Organization informed about the relationship between the minimal cost and effective (economic), between the output efficiency.
Organizational performance is getting more and more important, especially in a market with greater competition and dynamic. Organizational performance is measured through different indicators. It guarantees the continuity of the organization to be competitive in a global marketplace. Normally, the implementation of performance indicators achieved through human resources. Human resources are the key for keeping the organization in the market so competitive. [11] Performance successful and sustainable organization will strive to continuously or never stop developing a vision statement, mission, and values. While the staff in the organization had to work extra to support the achievement of the organization's performance.
The ultimate success of a change strategy depends greatly on how the change is introduced and implemented, rather than on the merit of the strategy itself. Successful development and utilization of key performance indicators (KPIs) in the workplace is determined by the presence or absence of four foundation stones. [12] From the picture, it can be seen that the statement of vision, mission, and values are key variables that affect the achievement of organizational performance indicators. In a study of performance indicators adopted the figure 2.1, which is then adjusted to the conditions of organizational performance in the area of research. Based on the description, then put forth a model framework for theoretical from the direction of research is as follows: III. RESEARCH METHOD This study used a descriptive approach using a survey, which is an approach that aims to measure the dependent and independent variables to predict the way through the sample of the population are alumni of
The data collection technique using the data collected through a questionnaire listing. Then the questionnaire as a research instrument was tested with validity and reliability. In a multiple regression model to estimate, performed classical assumption test requirement in the form of calculation multikolinieritas, normality and linearity of data, and heterokedastisitas. From the calculation results of multiple regression that all requirements are met.
IV. RESULT Analysis of data obtained from the results of the research hypothesis line as follows:
Data Analyisis Table   Based on Table 1 , presented the results of the overall hypothesis lines as follows: To evaluate the profitability of hiring a manager with such vision, I take the perspective of an outsider, such as the board, with a ''reference'' belief and show that it is often optimal for such outsider to hire a manager whose beliefs are strictly stronger than his own. Such vision will be most effective with high uncertainty and low contractibility. This suggests that vision will be more important for, for example, high-tech industries and start-ups than for established firms in mature industries. [13] Noting the opinion that the success highly depends on the vision to be achieved by the organization for Economic Education study program in the long term between 5-10 years. This achievement uniformly perceived by members of the organization and the people who care about the progress of the Economic Education study program on an ongoing basis. The vision statement is important and should be on every organization that wants to go forward. This vision which then drives a wide range of targets to be achieved. Vision with a targeted payload will help lead the organization goals, objectives, and indicators of success to be successful achieved. Vision implemented reflect the performance of an effective organization.
Successful organizational performance should be viewed as the performance of the organization's future performance. Organizational performance cannot be achieved by operating in a vacuum, but there must be laying models aim to articulate the organization's activities, how it is done, how do organizations create and create opportunities, do what characterizes excellence, and is able to satisfy the member, customer or user.
Vision statement are perceived the respondent has fulfilled expectations means capable of satisfying a member, customer or user. Of the research data the better vision, then the better the performance of the Organization in economic education courses. A good organizational performance must be supported by measures to work with a specific standard operating procedures that are clear and measurable.
Empirically, this research was supported by the William (2012), which explains that knowledge and perceptions about mission and vision statements and has shown that mission and vision statements are still relevant strategic management tools that can impact employee behavior and attitudes in consistence with other empirical studies. Attempts were particularly directed towards probing and highlighting issues relating to awareness of mission and vision statements, leading to ownership and subsequently impact.
To succeed in the realization of the vision and mission statements, the required statement of values, as expressed by William and Paul (2001) , a values statement clarifies how the organization will conduct its activities to achieve the organization's mission and vision. It is a statement about how the organization will Value patients, staff, suppliers and the community. Values statements, reflecting Common morality, frequently emphasize respect, integrity, trust, caring and excellence.
Statement of value as guidelines the attitude of ethics, responsibility, and a commitment to carry out the vision and mission of the organization. The description of the vision statement and the mission should be able to provide confidence in the form of a statement of value to members so that all members are aware that the vision and mission of strategic weapons is achieving the objectives of the Organization of the future.
Vision, Mission, and Values statement, its implementation can be seen on the purpose of the Implementation of Economic Education Studies Program is to produce graduates who master a number of competencies, namely:
 Being able to know the basic knowledge in the field of economics education both national and international level and able to develop and apply it in a professional manner.  Able to carry out educational and economic studies,  Able to respond to a variety of educational paradigm changes, especially on Economic Education curriculum development  Able to implement the competence of educational profession  Being able to conduct familiarization institutional economics to students based economic rationality and morality  Able to respond and adapt to the environment and culture at local, national and global culture  Able to conduct surveys, studies, or research and economic education  Being able to calculate the economic feasibility of micro small and medium enterprises  Capable and skillful in charge of entrepreneurship and widiayaswara industry System of governance in the Economic Education study program run effectively through mutually agreed mechanisms, as well as be able to maintain and accommodate all the elements, functions, and roles in the study program. Governance is supported by organizational culture which is reflected by the existing and the establishment of rules, procedures of electing the leadership, ethics professors, student's ethics, ethics education personnel, system of rewards and sanctions as well as the guidelines and procedures (administration, libraries, laboratories, and studios). Governance system (inputs, processes, outputs and outcomes as well as the external environment which ensures the implementation of good governance) should be formulated, disseminated, implemented, monitored and evaluated with clear rules and procedures.
Interests Prepared curriculum refers to the vision, mission, goals, and objectives of economic education studies program. The curriculum is owned by the Economic Education Studies Program was designed based on their relevance to the objectives, scope and depth of the material, the organization that encourages the formation of hard skills and personality and behavioral skills (soft skills) that can be applied in various situations and conditions. Management and accountability are always reported at the end of the budget (closing) FKIP Mutu, efektifitas dan relevansi Program Studi Pendidikan Ekonomi dapat diketahui melalui kegiatan evaluasi oleh mahasiswa dan staf tenaga pengajar, serta evaluasi terhadap materi kuliah dan proses pembelajaran secara umum. Program Studi Pendidikan Ekonomi memiliki sarana dan prasarana sistem informasi yang baik meliputi perpustakaan dengan teknologi informasi fasilitas internet dan intranet telah tersedia dengan tenaga pendukung yang cukup.
The strategy was developed and has been done the last three years: (1) Repair conducive academic atmosphere; (2) Upgrading the qualifications of faculty and administration; (3) Increased implementation of SCL or Student Learning Centre ; (4) Utilization of technology and information management systems and internal organization; (5) Improving efficiency through utilization of facilities and infrastructure along with other courses in the neighborhood FKIP; and (6) Striving continuously sustainable program of study by utilizing available resources through cooperation and partnerships.
From the study of theory, empirical studies, and these explanations, that the vision and mission statements will be better if accompanied by a statement of values. A statement on Economic Education Studies Program provides core values, namely the value of organizational climate that guarantees and develop: (1) freedom of inquiry and expression. (2) Democracy. (3) the freedom to innovate, (4) compact. (5) eliminate discrimination, (6) Cultural organizations. Implementation of the core value above 5 requires institutional support, especially the faculty. Faculty support is encouraging to improve organizational performance by facilitating the realization of (1) accreditation process, achieving an A. (2) curriculum Academic Qualifications Framework: a profile of graduates, learning achievements, the depth and breadth of subjects, distribution of courses and curriculum structure , (3) a harmonious relationship of faculty and students, (4) Improving education and teaching, research and dedication to masyaraka, (5) 
